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1.0 Course Overview

This immersive module introduces participants to the exciting world of travel
and food writing and blogging, focusing on the blend of storytelling, sensory
language, digital content strategy, and brand-building. Learn how to turn
experiences into engaging blogs that inspire, inform, and connect with

readers globally.

2.0 Learning Outcomes

By the end of this course, participants will be able to:

Write compelling travel and food narratives

« Use descriptive language to capture sensory experiences
« Build and maintain a blog with engaging content

« Apply SEO and digital storytelling strategies

« Monetize their writing through collaborations and content partnerships
3.0 Training Methodology

« Blog Writing Labs and Prompts

« Case Study Analysis of Successful Bloggers
« Visual & Descriptive Language Dirills

o PeerFeedback & Draft Reviews

« Content Planning, Tools & Templates

4.0 Introduction to Travel and Food Writing (3 Hours)



Objectives:
» Understand the foundations and genres within travel and food writing
Topics Covered:

« What Makes Travel/Food Writing Engaging?
« Types of Travel/Food Content: Reviews, Stories, Guides, Lists
« Finding Your Niche and Voice

e The Blend of Information and Emotion
Activities:

» Reading Lab: Analyze 3 types of blog styles
o Prompt: Write a 200-word piece on your favorite travel or food memory

« Group Discussion: What makes a story unforgettable?
5.0 Capturing Experiences with Vivid Descriptions (3 Hours)
Objectives:

« Learn how to bring scenes, flavors, and moments to life on the page
Topics Covered:

« Sensory Writing: Taste, Texture, Sound, Sight, Smell
« Showing vs Telling
« Story Structure: Beginning, Conflict, Resolution

» Creating a Mood and Immersive Scene



Activities:

» Exercise: Describe a dish using all five senses
» Task: Write a short narrative around a travel moment

» Peer Review: Strengthen descriptions through feedback
6.0 Blogging Techniques and Content Creation (4 Hours)
Objectives:

» Understand how to build and structure engaging blog posts

Topics Covered:

Blog Post Formats: How-To, Listicles, Travel Logs, Reviews
» Headlines, Subheadings, and Readability

Planning a Content Calendar

Blogging Tools: WordPress, Notion, Grammarly
Activities:

o Lab: Create a blog outline with headers and call-to-action
« Task: Write your first full draft blog post

« Group Feedback: Improve clarity and engagement
7.0 SEO, Photography, and Digital Storytelling (3 Hours)

Objectives:



« Learn how to optimize content and enrich storytelling visually

Topics Covered:

SEO Basics for Bloggers (Keywords, Meta Descriptions, Alt Text)

Image Styling for Food & Travel (Lighting, Composition)

Storytelling Across Platforms: Blogs, Instagram, YouTube

Integrating Personal Voice with Research and Facts
Activities:

o Demo: Use Canva or Lightroom to enhance a photo
« Exercise: Write a blog intro using SEO keywords

« Task: Craft a short Instagram caption for a food or travel image
8.0 Building Your Blog, Brand, and Audience (3 Hours)
Objectives:

« Create arecognizable online identity and grow your reader base

Topics Covered:

Choosing Your Blog Name and Domain

Crafting an Author Bio and About Page

Email Lists, Lead Magnets, and Newsletters

Engaging with Readers and Community Building

Activities:



» Worksheet: Define your personal blogging brand
« Lab: Create a basic blog using WordPress or similar tool

« Task: Draft a blog welcome post or email subscriber intro
9.0 Monetization, Collaboration, and Pitching (2Hours)
Objectives:

« Turn your blog into a business or side income stream
Topics Covered:

« Affiliate Marketing and Sponsored Posts
« Working with Tourism Boards, Restaurants, and Brands
« Crafting a Pitch Email

» Blog Analytics and Setting Goals
Activities:

« Task: Draft a pitch to a brand or restaurant
o Exercise: Create a basic media kit outline

« Group Discussion: Sustainable monetization tips
10.0 Conclusion and Wrap-Up (1Hour)
Key Takeaways:

« Reflect on growth and share your blogging vision



Final Activities:

« Showcase: Read your favorite blog paragraph aloud
» Certificate Distribution

« Feedback and Journaling: “Where my blog takes me next..’



